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I m p e r i u m  G r o u p  i s  a  t o p - t i e r  p u b l i c  r e l a t i o n s  f i r m  t h a t  h e l p s  

b u s i n e s s e s  a n d  o r g a n i z a t i o n s  b u i l d  a n d  m a i n t a i n  a  p o s i t i v e  

p u b l i c  i m a g e .  W i t h  a  t e a m  o f  e x p e r i e n c e d  P R  p r o f e s s i o n a l s  

a n d  a  c o m p r e h e n s i v e  s u i t e  o f  s e r v i c e s ,  I m p e r i u m  G r o u p  h e l p s  

i t s  c l i e n t s  n a v i g a t e  t h e  c o m p l e x  a n d  e v e r - c h a n g i n g  w o r l d  o f  

m e d i a  r e l a t i o n s .  

W h e t h e r  i t ' s  d e v e l o p i n g  a n d  e x e c u t i n g  a  m e d i a  s t r a t e g y ,  

c r a f t i n g  p r e s s  r e l e a s e s ,  o r  h a n d l i n g  c r i s i s  c o m m u n i c a t i o n s ,  

I m p e r i u m  G r o u p  h a s  t h e  e x p e r t i s e  a n d  r e s o u r c e s  t o  h e l p  i t s  

c l i e n t s  a c h i e v e  t h e i r  P R  g o a l s .  T h e  f i r m  i s  k n o w n  f o r  i t s  

c r e a t i v i t y ,  d e d i c a t i o n ,  a n d  r e s u l t s - d r i v e n  a p p r o a c h ,  a n d  h a s  a  

r e p u t a t i o n  f o r  d e l i v e r i n g  e x c e p t i o n a l  s e r v i c e  t o  i t s  c l i e n t s .
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Executive Summary

One problem in the real estate industry 

that PR can solve is the negative 

perception of real estate agents being 

solely focused on their commission, and 

not always acting in the best interest of 

their clients. This perception can lead to 

mistrust and skepticism among potential 

home buyers and sellers, which can 

ultimately hurt the entire industry.

A PR strategy can help address this 

problem by focusing on transparency and 

building trust with clients. Real estate firms 

and agents can leverage PR tactics such 

as thought leadership, content marketing, 

and social media to demonstrate their 

expertise and showcase their commitment 

to putting their clients' needs first.

PR can also help address the issue of 

agents presenting properties that are best 

for them, rather than for their clients. Real 

estate firms and agents can use PR 

tactics such as case studies, client 

testimonials, and success stories to 

demonstrate their track record of finding 

properties that meet their clients' needs 

and goals.

Introduction

Real estate agencies are suffering due to 

a lack of public trust because many people 

believe that agents prioritize their own 

commissions over the best interests of 

their clients. This perception is fueled by 

stories of unscrupulous agents who have 

misled clients, pressured them into buying 

or selling properties, or even engaged in 

fraudulent activities. 

In addition, with the advent of online 

listings and other technological advances, 

many people feel that they no longer need 

to rely on real estate agents to find and 

purchase properties. This has led to a rise 

in private sales, where buyers and sellers 

connect directly without the assistance of 

an agent.

To regain public trust and stay relevant in 

an increasingly digital world, real estate 

agencies must focus on building 

relationships with clients, providing 

exceptional service, and demonstrating 

their value proposition. This can be 

achieved through effective PR strategies 

that highlight the agency's commitment to 

transparency, ethical practices, and 

customer satisfaction.

How PR Can Help Real Estate 

Agencies Regain Homebuyer 

Trust

In recent years, the real estate industry 

has been facing a decline in public trust 

due to various factors, including the 

perception that real estate agents are only 

in it for the commission and may not have 

the best interest of their clients at heart. 

This has led to a rise in people opting to 

buy and sell their homes privately, without 

the assistance of a real estate agency. To 

combat this issue, real estate agencies 

can turn to PR strategies to rebuild trust 

with homebuyers and regain their 

confidence in the industry.

Ultimately, the key to addressing the 

problem of real estate agents being solely 

focused on their commission is to build 

trust with clients. 
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Showcase Customer Success 

Stories

One of the most effective ways to regain 

trust in real estate agencies is through 

storytelling. PR can be used to showcase 

stories of satisfied customers who have 

worked with the agency and had positive 

experiences. By sharing real-life examples 

of successful transactions, potential clients 

can see firsthand how the agency 

operates and the level of service they can 

expect.

These stories can be shared on social 

media, featured in newsletters, or included 

in press releases. For example, an agency 

could feature a story about a first-time 

homebuyer who was able to find their 

dream home with the help of the agency's 

knowledgeable and supportive agents. 

Another example could be a story about a 

seller who was able to sell their property 

quickly and at a great price thanks to the 

agency's effective marketing strategies.

These stories can also be used to 

demonstrate the agency's expertise and 

knowledge of the local real estate market. 

By highlighting successful transactions in 

specific neighborhoods or property types, 

the agency can position themselves as 

experts in those areas and build trust with 

potential clients who are interested in 

buying or selling in those markets.

Additionally, sharing stories of satisfied 

customers can help build a sense of 

community around the agency. By 

showcasing the agency's positive impact 

on individuals and families, potential 

clients may feel more inclined to work with

an agency that prioritizes the needs and 

satisfaction of their clients.

It's also important for agencies to be 

transparent about their commission 

structure and how they operate. PR can 

be used to communicate this information 

in a clear and concise manner, helping 

potential clients understand the value that 

the agency provides and how they earn 

their commission. This can help address 

concerns that some clients may have 

about agents only presenting properties 

that are in their best interest for the sake 

of earning a higher commission.

Position the Agency as a Thought 

Leader

In the real estate industry, knowledge and 

expertise are highly valued by clients who 

are looking for guidance and support in 

making important decisions about buying 

or selling a property. By leveraging PR to 

position themselves as experts, real 

estate agencies can help establish 

themselves as trusted advisors to their 

clients.

One way to demonstrate expertise is by 

sharing insights, data, and trends that are 

relevant to the real estate market. This 

can be done through blog posts, 

webinars, or other content marketing 

initiatives. For example, an agency could 

create a blog series that covers topics 

such as how to stage a home for sale, tips 

for first-time homebuyers, or market 

trends and predictions for the coming 

year.
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By sharing this type of valuable 

information, real estate agencies can 

demonstrate their knowledge and 

expertise in the industry, which can help 

build trust and credibility with clients. It 

also allows them to establish themselves 

as thought leaders and go-to sources of 

information in the industry.

Another way for real estate agencies to 

position themselves as experts is by 

offering educational resources to clients. 

For example, they could host webinars or 

seminars on topics such as navigating the 

homebuying process or how to negotiate 

the best deal. By providing these types of 

resources, agencies can help clients feel 

more informed and empowered throughout 

the buying or selling process.

PR can also be used to showcase the 

expertise of individual agents within an 

agency. For example, an agency could 

feature profiles of its agents on its website 

or social media channels, highlighting their 

education, experience, and achievements 

in the industry. This can help clients feel 

more confident in the abilities of the 

agents they are working with and build 

trust in the agency as a whole.

In addition to positioning themselves as 

experts, real estate agencies can also use 

PR to showcase their commitment to 

customer service. This can be done by 

sharing stories of satisfied customers and 

highlighting the agency's commitment to 

going above and beyond for its clients. By 

showcasing their dedication to customer 

service, agencies can differentiate 

themselves from competitors and build a 

positive reputation in the industry.

Highlight Ethical and Transparent 

Practices

Transparency is key when it comes to 

building trust in any industry, and real 

estate is no exception. Real estate 

agencies can use PR to communicate 

their commitment to ethical and 

transparent practices. This can be 

achieved by highlighting their policies and 

procedures on disclosing all fees and 

commissions upfront, avoiding conflicts of 

interest, and adhering to industry 

regulations and guidelines.

By positioning themselves as transparent 

and ethical, agencies can differentiate 

themselves from competitors and build 

trust with potential clients. They can 

achieve this through various PR tactics 

such as press releases, blog posts, social 

media content, and interviews with 

reputable media outlets.

For example, an agency can issue a press 

release announcing their commitment to 

ethical practices in the industry, 

highlighting their policies on disclosing all 

fees and commissions upfront and 

avoiding conflicts of interest. The release 

can also highlight the agency's adherence 

to industry regulations and guidelines, 

positioning them as a trusted and 

reputable player in the market.

Additionally, agencies can use PR to 

showcase their participation in industry 

associations and initiatives that promote 

ethical and transparent practices in real 

estate. They can share their involvement 

in community events and causes that 

align with their values and demonstrate 

their commitment to making a positive 

impact.
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Leverage Social Media

Social media has become a powerful tool 

for real estate agencies to connect with 

clients and potential clients. By leveraging 

social media platforms such as Facebook, 

Twitter, Instagram, LinkedIn, and even 

TikTok, agencies can reach a wider 

audience and engage with their followers 

in real-time.

One way agencies can use social media to 

build trust and credibility is by sharing 

valuable information and resources. For 

example, an agency could create and 

share blog posts, videos, and infographics 

that provide helpful tips and advice for 

homebuyers and sellers. This could 

include topics such as how to prepare a 

home for sale, how to negotiate a 

purchase price, or how to navigate the 

homebuying process.

By sharing this type of information, 

agencies can demonstrate their expertise 

and position themselves as trusted 

advisors. This can help build trust with 

potential clients who may be skeptical 

about working with an agency and are 

looking for information and guidance.

Another way agencies can use social 

media to build relationships is by regularly 

posting updates and engaging with their 

followers. This could include sharing 

photos and updates about new listings, 

highlighting recent sales, or showcasing 

their team members and their expertise. 

By keeping their followers informed and 

engaged, agencies can build a sense of 

community and create a loyal following.

In addition to posting updates and sharing 

resources, agencies can also use social 

media to respond to comments and 

questions from their followers. By taking 

the time to respond to inquiries and 

engage in conversations, agencies can 

demonstrate their commitment to 

customer service and build trust with 

potential clients.

Focus on the Customer 

Experience

Real estate agencies can leverage PR to 

showcase their commitment to providing 

exceptional customer service, which is 

crucial for building trust and loyalty with 

clients. Agencies need to demonstrate 

that they are willing to go above and 

beyond to meet the client's needs, provide 

excellent communication throughout the 

buying or selling process, and help them 

find their dream home.

One way to do this is to showcase a 

commitment to customer service by 

highlighting the agency's policies and 

procedures. This can include things like 

offering clear pricing and fee structures, 

having a straightforward process for 

handling client concerns or complaints, or 

providing training for agents to improve 

their customer service skills. By 

highlighting these policies and 

procedures, agencies can demonstrate 

their commitment to providing a positive 

and stress-free experience for their 

clients.

In addition to highlighting customer 

service, agencies can also use PR to 

promote any unique or innovative services 

they offer. 

navigator.imperiumgrouppr.com



H o w  P u b l i c  R e l a t i o n s  C a n  H e l p  R e a l  E s t a t e  

A g e n c i e s  R e g a i n  H o m e b u y e r  T r u s t

7

For example, an agency may offer virtual 

tours or online listings to make the home 

buying process easier and more 

convenient for clients. By promoting these 

services, agencies can differentiate 

themselves from competitors and attract 

clients who are looking for a more modern 

and efficient approach to buying or selling 

real estate.

Conclusion

By leveraging these PR strategies, real 

estate agencies can demonstrate their 

value proposition, build trust with potential 

clients, and stay relevant in an 

increasingly digital world. Ultimately, the 

key to success in the real estate industry 

is to focus on building strong relationships 

with clients, providing exceptional service, 

and demonstrating a commitment to 

transparency and ethical practices.
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